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Online Postvention Manual: Case Examples 

OVERVIEW 

When someone dies by suicide that person’s online social media profiles often become hubs for friends 
and family to talk about the suicide and memorialize the person who died. Exposure to suicide, whether 
through a personal connection or through the media, is an established risk factor for suicide.i There is 
substantial evidence that certain messages (e.g., those that glamorize the suicide) and certain 
information (e.g., details regarding the method of suicide used) may contribute to contagion.ii

When implementing postvention strategies in a community or school, it is important to also consider the 
role of the internet and to ensure that postvention initiatives also target existing online communities. 
This is especially important when the deceased is between the ages of 15 and 24, as data indicates this 
age group is very active online.

 The 
comments posted on these profiles can contain unsafe messages and sometimes include expressions of 
suicidal ideation by friends or family of the deceased.  

iii

In sum, the postvention work done in “real world” communities should be replicated online. 
Comprehensive strategies will assist those affected by a suicide within schools and other community 
settings, in addition to using social media sites to further these efforts. Responsible postvention 
initiatives should utilize social networking sites to 1) distribute relevant information and resources, and 
2) monitor comments from individuals connected to the bereaved. Furthermore, those overseeing these 
efforts should collaborate with parents and guardians to ensure that they monitor their children’s use of 
social media and work with families of the deceased to bypass any privacy settings that would prohibit 
the activities outlined above.  

 As a result, those individuals who would be most affected by the suicide 
are possibly already connected via online social networking sites (e.g., Facebook, MySpace, etc.) and are 
most likely already engaging in conversation about the suicide, which is taking place and being recorded 
online. This affords those undertaking postvention efforts an important and efficient means of 
distributing information and resources, as well as of monitoring those connected to the bereaved for 
any indications of suicide risk. 

The case examples included in this document are not for distribution and we ask that the privacy of the 
individuals within is respected.  These case examples are offered only to give you an idea of what to 
expect when following the three steps of online suicide postvention efforts: 

1. Find Social Media Profiles 
2. Post Resources 
3. (For students only) Letter to Parents from School Districts 

For questions about social networking websites, please contact Jessica Haas at jhaas@mhaofnyc.org or 
(212) 358-6852. 
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CASE EXAMPLES 

(All names listed below are people who have died by suicide.) 

Example 1: Tom Shea, Radnor High School PA 

Step 1- Find Social Media Profiles: After searching “Tom Shea” on Google one could see that “Tom 
Shea” is a very popular name. Therefore other identifying information given was entered into Google 
and Pipl.com: “Tom Shea Radnor PA”. Through these searches social media profiles, groups and 
conversations were still difficult to find. 

Lifeline moved on to entering “Tom Shea” in the search engines on MySpace, Facebook and YouTube.  
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Facebook Group: R.I.P. Tom Shea was found: 
http://www.facebook.com/home.php?#/group.php?sid=0a0ecce4122f06898730158f53210c85&gid=82
725009261&ref=search  

The following YouTube videos were found: 

 

YouTube Video: 

http://www.youtube.com/watch?v=NrMpfisxLXY  

http://www.youtube.com/watch?v=Fi11k18sVIY  

http://www.facebook.com/home.php?#/group.php?sid=0a0ecce4122f06898730158f53210c85&gid=82725009261&ref=search�
http://www.facebook.com/home.php?#/group.php?sid=0a0ecce4122f06898730158f53210c85&gid=82725009261&ref=search�
http://www.youtube.com/watch?v=NrMpfisxLXY�
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http://www.youtube.com/watch?v=_k5kMj1JdtU  

Step 2- Post Resources: Tom died by suicide on May 24, 2009. By May 25th a Facebook group was 
already created and had over 1,000 members and 100 comments. Lifeline worked with Heidi Bryan, the 
director of Feeling Blue, a local suicide prevention organization, who immediately contacted the creator 
of the Facebook group, Ben Junior, and other friends of Tom Shea (Ben Junior is listed on the Facebook 
group as an administrator(see highlighted name under “Admins”). He was sent a message through his 
Facebook profile).  Mrs. Bryan succeeded in having Ben Junior post a link to the National Suicide 
Prevention Lifeline on the Facebook group page and Mrs. Bryan posted a link and description of 
FeelingBlue in the groups “Links” section. This was all completed by 5/26. (See highlighted resources in 
screenshots below) 

Since the Lifeline link was posted on 5/26/09, there have been over 600 visitors referred to the Lifeline 
website. 

 

http://www.youtube.com/watch?v=_k5kMj1JdtU�
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Lifeline also posted a Lifeline PSA as a video response to the YouTube videos about Tom Shea.  Some of 
the video responses were not approved by the people who posted the videos. Please see screenshot 
and highlighted video below: 
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Example 2: Jalissa Nesmith, Schenectady, NY School District 

Step 1- Find Social Media Profiles: After typing “Jalissa Nesmith” into Google the following MySpace 
profile and video were found. 

Profile: http://profile.myspace.com/index.cfm?fuseaction=user.viewProfile&friendID=257185591  

Video: 
http://vids.myspace.com/index.cfm?fuseaction=vids.individual&videoid=52937859&searchid=85fa99c8-
90b4-4771-a5f0-06960888eef4 

Step 2- Post Resources:  It was possible for Lifeline to post comments on the video about Jalissa, but not 
on her profile. Lifeline posted the offer of help for those who view the video and encouraged 
Schenectady school district to work with friends and family members to post comments with helpful 
resources on Jalissa’s MySpace profile.  (Note: Lifeline prefers to post video responses, especially to 
videos, in order to mirror the method of expression chosen by the user and fit with the preferred 
medium used on the social networking site. Also, the video response remains at the top of the page 
whereas comments can get buried). 

Comments: 
http://comment.myspace.com/index.cfm?fuseaction=user.viewComments&friendID=257185591&MyTo
ken=3e0b5fcd-906d-4087-bc7b-f65a70df049c  

 

http://profile.myspace.com/index.cfm?fuseaction=user.viewProfile&friendID=257185591�
http://vids.myspace.com/index.cfm?fuseaction=vids.individual&videoid=52937859&searchid=85fa99c8-90b4-4771-a5f0-06960888eef4�
http://vids.myspace.com/index.cfm?fuseaction=vids.individual&videoid=52937859&searchid=85fa99c8-90b4-4771-a5f0-06960888eef4�
http://comment.myspace.com/index.cfm?fuseaction=user.viewComments&friendID=257185591&MyToken=3e0b5fcd-906d-4087-bc7b-f65a70df049c�
http://comment.myspace.com/index.cfm?fuseaction=user.viewComments&friendID=257185591&MyToken=3e0b5fcd-906d-4087-bc7b-f65a70df049c�
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Jalissa’s comments were monitored and one student’s profile was named “Finished wif life.” We alerted 
the school district. 

This student has since renamed her profile.  

http://profile.myspace.com/index.cfm?fuseaction=user.viewProfile&friendID=289198380 

The Schenectady School district placed a Lifeline logo/link on its home page: 
http://schenectady.k12.ny.us. This effort referred over 74,000 visitors to the Lifeline website.  

 

 

http://profile.myspace.com/index.cfm?fuseaction=user.viewProfile&friendID=289198380�
http://schenectady.k12.ny.us/�
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Example 3:  Suicide Cluster in Monmouth County New Jersey 

Step 1 – Find Social Media Profiles: Lifeline found four Facebook groups through a Google search of the 
following first and last names of four boys who died by suicide. 

Andrew Clark: 
http://www.facebook.com/group.php?gid=13451496386#/group.php?gid=43367882398  
 
Tim Schenke: 
http://www.facebook.com/group.php?gid=43367882398#/group.php?gid=13451496386    
 
Bobby Bannick: 
http://www.facebook.com/group.php?gid=43367882398#/group.php?gid=7652649710    
 
Joe Calton:  
http://www.facebook.com/group.php?gid=23443132367 

Step 2- Post Resources: In this case, the online presence was not profiles of the deceased created by the 
deceased. These were groups created by friends and families after their deaths to memorialize them 
and continue to share thoughts about them (as was the case with example 1: Tom Shea).  

Lifeline recommended that Monmouth County Division of Mental Health & Addiction Services reach out 
to the group administrators (“Admins”), which are now listed on the left-hand side of group pages. 
These people will be an integral part of distributing resources to hundreds of group members via wall 
posts, discussion board topics, images (Lifeline logos), or other text. 

Below is a screenshot of a Facebook group found. 

http://www.facebook.com/group.php?gid=13451496386#/group.php?gid=43367882398�
http://www.facebook.com/group.php?gid=43367882398#/group.php?gid=13451496386�
http://www.facebook.com/group.php?gid=43367882398#/group.php?gid=7652649710�
http://www.facebook.com/group.php?gid=23443132367�
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